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ARE YOU BUSHFIRE READY? — ADVERTISING CAMPAIGN 

432. Hon SAMANTHA ROWE to the Leader of the House representing the Premier: 
I refer to the Premier’s response to question without notice 34 asked on 19 February 2014 in relation to the 
evaluation of the “Are You Bushfire Ready?” program being conducted by Metrix Consulting. 

(1) Has that evaluation been finished? 

(2) If yes to (1), when will the Premier table that evaluation, as promised in the answer to question without 
notice 34? 

(3) What was the cost of the evaluation? 

Hon HELEN MORTON replied: 
I thank the member for some notice of this question and provide the following reply on behalf of the 
Leader of the House. 

(1)–(3) Yes, as stated in the Premier’s response to question without notice 34 on 19 February 2014, the findings 
of the evaluation were made public in the other place on 26 February 2014 by the Minister for 
Emergency Services. 

The findings were as follows: from 1 December 2013 until 8 April 2014, 27 976 visits were made to the 
website and 10 370 downloads. In December 2013, 37 per cent of people who visited the website 
downloaded the “Prepare. Act. Survive.” brochure, which relates to people taking positive action and 
downloading the information. After the Parkerville fire on 13 January 2014, the percentage of people 
who visited the website and downloaded the “Prepare. Act. Survive.” brochure rose to 67 per cent. Over 
80 per cent of visitors to the “Are You Bushfire Ready?” website were first-time visitors, which equates 
to 21 000 people who are now better informed about the responsibility of getting their property ready 
for the fire season. Ninety-nine per cent of residents surveyed in the Perth metropolitan area believed 
that advertising about getting ready for bushfires was very important or important and 98 per cent of 
residents surveyed in high-risk areas—the south west and Perth hills—believed that advertising about 
getting ready for bushfires was very important or important. The take-out of key messages among TV 
viewers—“communicates a lot or a fair amount”—was between 90 per cent and 94 per cent. Evaluation 
shows 83 per cent recall of the message among TV viewers in the south west and 72 per cent recall of 
the message among TV viewers in the Perth metro area. Leading retailers aim for 60 per cent recall. 

I refer to question without notice 921 answered on 3 December 2013 and question on notice 756 
answered on 19 March 2014 advising that the total value of the contract was $999 788. This figure is 
inclusive of all advertising production, advertisement screening, publication and dissemination and 
evaluation costs. 
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